NCM

we get audiences

Programmatic Comes
to the Big Screen

As the largest cinema advertising platform in the US, we unite brands with the
most sought-after audiences through the power of movies and pop culture.

Unrivaled Scale and Reach of Young, Diverse Audiences
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Cinema: #1 in Attention
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Two Options to Activate Programmati

Private Marketplace (PMP)

* lIssuance of Deal ID for real time bidding
* Established floor pricing

 Targeting available based on DMA, zip
code, day of week, time of day, film rating
and genre

Programmatic Guaranteed (PG)

¢ Includes all PMP features, plus:

— Fixed pricing with budget commi
— Pre-set campaign timing
— Research options available

- PG prioritized over PMP
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Our launch SSP:
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Available to purchase in Most DSPs**
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Operational Details for Programmatic Activation

« :15, :30, :60 second creative units * Best available position at time of bid
may be placed (exclusive of Platinum and Courtesy)
¢ Separate Deal IDs are required for Al NCM commercial best practices apply:
each creative length & network (On- « Brand safe placements
Screen vs. Lobby) + Competitive separation
* Please allow up to 3 business days for * LDA compliance for alcohol category
approval processing * All other relevant cinema ad policies
A% Click Icon for Have questions? Contact:
Digital Video Ad Specs programmaticsales@ncm.com

**Exceptions: Vistar and Hivestack. Sources: VAB Market Representation Report (Q4 2023); The People Platform Cinema Data; Comscore Post Trak Data 10 Movie
Average; Box Office Mojo, The People Platform Cinema Data 2023 YTD. Cinema Attention Measurement Study, Lumen (2023); Adelaide Analysis.


https://www.ncm.com/_files/ugd/20be08_30b6fbed19a34ecc81475f0f61c5fbcb.pdf
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